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Summary
This report is going to show the numbers and data summarizing the transition pre May 1st and 
post strategies and results. The key findings is that overall the numbers have grown and the 
percentages struggle to reflect this in terms of how many new contacts the organization has 
collected and reached. The challenge is getting conversion and reaction to our direct 
messaging in different demographics. 

Email Growth Metrics

Total Email Growth: 2,175,193 new contacts
Open growth acquisition: 673,858 new people reached
Click Growth: 36,057

Constant Contact Email Reporting 



Social Media Reports: Instagram reporting

Here the red represents the last 90 days and the blue represents the last 30 days. The last 90 
days is the farthest back we can pull from, however evaluating our growth over the past 30 
days in relation to the two previous months, we can see that we are showing substantial 
growth. 
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Media Reports: Radio Overview

$2500 cash digital buy, split into two campaigns - Sunflower State Games and Kansas 
Senior Games 

$1000 targeted Women 30-45 with children ages 8-18, secondary demo of Adults 25-
45; flight dates July 1-July 20

$1500 targeted Adults 50-80, flight dates July 20-August 9
$3000 building trade schedule Targeted Women 30-45 with children ages 8-18. 

Secondary demo of Adults 25-45.
$2000 on KMAJ (M-Su 6a-7pm)
$1000 on KDVV (M-Su 6a-7pm)

Flight dates July 1-July 20
30 second scripts



Media Reports: Radio Results

Next Steps



Task Strategy 

First Winter Games With the winter games we are hoping to 
reach new competitors, increase 
engagement, set the Sunflower Games apart 
from other state competitions. 

2025 Summer Games Build upon the momentum from the Winter 
Games, and work to build our attendance. We 
are working to help create a bigger legacy 
with the growing generation by diversifying 
our strategic efforts. Thus helping the brand 
growth in the long-term. 


